Strategic Communications

T The mark and get your desired response.
We put tThe customer ar the centre when
craffing succinct, clear communications,

i

madisonavenue



Viadison Avenue by The numioers

19 2,300+ 125

Yedars PrQ eCts completec Clients

60 976 173

Long ferm clients Average length of ongoing Campaigns
client relationships IN years
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Smeg Australia
Premium Kitchen appliances with flair

Delivering douple digit growth and increasing market share for
eight consecutive years. All Iin a flat market, and with
negligible budget increases. M




SMEG'’S FINEST EVER

WHERE PASSION MEETS PRECISION, COMES A TRUE CULINARY MASTERPIECE

DOLCE STIL NOVO

BY
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Adver

tising

Art Direction

Copywriting

Design & Production
Proaucing artwork that speadks
evocdfively To consumers

and makes puplisners ook

good,

allowing us 1o maximise

offers of free-of-charge distress
advertising space and oSt

client

ROI
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Media Planning
Media Buying
Leveraging long term medid
relationsnips 1o continually

. - e ouUNCN above our weignt
P & WM o celiver innovative, cost-
' ' = effective above-the-line and
digital media plans that
regularly deliver over 200%

FORTOFIND S value-to-spend rafio, and were
gesmeg /oo nstrumental in re-positioning
UNGING TIHC RICTH TLAYOURS OF THL ITALIAN COAST INTO YOUR 1HOME Th e b rO m d O S O p re m | u m
offering.
Sesmeg A A 2
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‘excellent results. | am SO
proud and pleased. Well done
everyone!”

ETTh - Tamara Buchanan
( ] | ' Head of Brand, Smeg Australia
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Green Burials International

seautiful, biodegradanle burial products

Launching this Innovative starf-up 1o public and industry acclaim in
Australia and New Zealand with triple digit annual iIncredse in reach
and 388% annual sales growth. All on a shoe-string budget
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Search..

VIEW PRODUCTS |

BEAUTIFULLY DESIGMNED BILIRIAL & MEMORIAL PRODUCTS

I“EI ] GREEN BURIALS
Sl INTERNATIONAL

Products Bliag Furseral Planning

FEATURED ITEMS

Branding
Website

E-commerce
Launcning an environmentally

anad socially

awdare prano

Nfo a very fraditional anao
conservafive iIndustry reguired
a Nod To tThe business” etnics,

oUT more Im
convey d se

oorfantly needed 1o

Nse Of serousness,

rellapility and frustwortniness 1o
gain consumer and iNndustry

fraction.
%
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Art Direction

Copywriting

Creative & Production
Promotional Collateral

N AN INAUsTry Not known

for its fransparency and
communication, tThe branac
dentity needed 1o e
franslafed iNto a series of clean,
orofessional and No nonsense
oromaotional marterial 1o help
T stTaNd head and shoulders
above The competifion

INTRODUCING THE ASH CASKET INTRODUCING THE SPIRITREE
GREEN BURIALS

INTERNATIONAL

. h‘(.’n M%‘e\‘gsi‘””
Outstanding i
natural vessels
for unigue burials
and memorials

www.greenburials.international

# GREEN BURIALS _.i."k
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i S — Content Strategy

8 WAYS THE CAPSULA MUNDI IS CHANGING THE Copywriting
r— WORLD

N
Returns Polcy s S P LY e | Data Poatad:1 June 2018 SOCIOI
5Lx. oy Y
L]
1 L, i

Growing public awareness of
s fnis Nnew INdustry requires a
diligent and sustained delivery

Caskats & coffins

of a content strategy that
Ncreases searcn engine visiollity
while offering truly engaging
e confent. Combined with @
e diverse social strafegy we

process, the camedlia is being introduced to new grandkids and has said hello with its first flowars.

There’s something healing about celebrating the life of a loved one - especially if
you can create a living memorial.

Stories ke this show how eco-burial products are an exciting and positive development for ws all. Mot just because they help us heal

R e A A e it achieved 82 1% year-on-year

inharit it.

However, not all eco urns are created equal.

Today wa'ne going o take a leok at how the Capsula Mundi = a beautifully designed 100% bicdegradable um, designed and 9 rO \/\/T h i n O rg O m i C r@ O C h ,

manufactured by artists in ltaly - is changing the way we memaorialise our loved ones, and helping us give back to the planat for years
o o,

0
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=EN BURIALS
RNATIONAL

Launching such new products
iNfo a conservative inadusrtry,
Madison Avenue were rhe idedl
partner to pertectly position
o, Sl S L ASIaNIaIlE |40
instrumental in planning and
GleliVer nc OUnORCRIESERMSTEIEH S,
IGREse OWarenebsiaECEItaiE
whole new iInadusrry.”

Michelle McCosker
Co-founder, Green Burials International
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his long tferm relationship allows us to function as a pro-active
Markefing extension of the tfeam benind an iIndependent credatfive N

e e -

organisation, and find solufions To thelr unigue challenges, avenue




Creative Direction
Design & Production
Promotional Collateral

Advertising

NnNovative credtivity Is the
solufion 1o promoting a sedson

of shows whose final details
are offen unknown when
The Season launches. And
fnrougnout The year, there |s

O modular and conesive set

OrOMOTIONAl aNc
"Mnarerials.

Of assets To form The basis
of In-nouse and third party

advertising
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Design
Development

ouUt design and user

Content Management
Nndependent theatres need
cost-effective digital solutions,

experience

were Not sacrificed N the
development of this bespoke

ARy CMGS That offers easy content

f.V e Y management, and the serving

— of advertising assets To generate
an extra revenue stream.
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H o u a8 COpyWTITIng

m Dld 5D5 Thantrﬂ m Old 505 Theatre m md m Thl:ratm SOC I O I Ad Ve rh SI n g
"A derful Tt i f A derful i f 1 | I
A S G S Tm*mzmw ot ot i o, i Working lean, tfesting copy and

Said. Revoll Again.' Gel your lickels now!

Sleep and Waking' Sleep and Waking'

refining targeted audiences
are instfrumental In managing
-aceook and Instagram

i/ campaigns that regularly

old505theatre.com
An Ode to the Complexity of [ BOOK NOW J
Forgiveness

Tearing apart the A rallying O
The Complexity of Family, L patriarchy. Book Now new femi Y YA 1‘ “‘ —I Q O /
Q Q Kerri Glasscock and 6 others 1 Share Forgiveness Book Now Duty 2-19 May * Tues - Sa... 2-19 May * g ~ ~ rO @ u p O O O \/e rQ g e
Until 22 Dec - Tues - ... Until 22 De
e e D click tThrough rates
Write a comment... (O] & i) Like (] Comment 2 Share o) Like ) comment &0 Share
Selena Griffith and Lee Lin Chin for Wentworth -  «-. . Langton's
9 T?E: 5':::”5':" ol o dnr o #PrimeChinister shared a link. Sponsared - £
) Langton's has long been Australia’s premier

destination for Bordeaux En Primeur, led by co-
taunder Andraw Caillard MW, Explore aur axtensive

portfolio online or contact your Langton's Wine Broker
for those hard-to-find vintages and Chateaux. 11 #

Congratulations to Hannah Green, Sally Fitzgibbons
and Ash Barty!
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‘Madison Avenue understand
rhe pressures faced by smaller
pusinesses, and with thelr
dIvVerse experience can e
rrustred implicitly 1o aeliver
marketing solurions thar over
perform and ook greart...year
affer year’

Kerri Glasscock
Founder - Old 505 Theatre
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Strategic Communications Capacities

Communicafions Advertising Digital Presence

SIrategy Promotional Collateral "NOToS & Video

Brand ldentity Studio Production

Print, Digital, Radio, 1V

Soclial Medid

Art Direction & Design Viedia Planning

Campaign Delivery
Content strategy ATL, Digital, Social

Production
Copywriting Media Buying Management
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Book a consultation

Alasaalr Nicol
+61 414 419 486
adlasadir@madisonavenue.net.au
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mailto:alasdair%40madisonavenue.net.au?subject=I%27d%20like%20to%20book%20a%20communications%20consultation

